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Brad Spencer, who designed the public art at Wal-Mart, explains Dome of the Sky to North
Carolina public art administrators and their Arts Council hosts.

Diane Caesar, Delta Fine Arts, Councilwoman Evelyn Terry, and Bev Sanford, SciWorks, visit
after the Americans for the Arts survey press conference.

Black Theatre Festival kick-off received extensive media coverage.

The Winston-Salem arts
community lost one of

its most charismatic per-
sonalities with the death of
Larry Leon Hamlin on
June 6 after a lengthy ill-
ness.  Hamlin, who found-
ed the North Carolina
Black Repertory Company
in 1979 and the National
Black Theatre Festival in
1989, moved easily in the-
ater circles throughout the
nation and established him-

self as a “go-to” person of American black theatre.
Hamlin died the day after the National Black Theatre

Festival announced its star-studded 2007 schedule. Media
crowded the room for the press conference, and it was clear
that careful planning during Hamlin’s long illness has
ensured that the Festival will continue to be a major nation-
al event and draw thousands of black theatre devotees to
Winston-Salem.     

The National Black Theatre Festival was founded out of
Hamlin’s concern for the state of black theatre in the 1980s
– generally small, under-funded, struggling theater compa-

nies with no network to plug into and few champions.
Hamlin, who was famous for his vision, determination and
directness, shared his dream with Dr. Maya Angelou, who
agreed to serve as chairperson for the inaugural Festival.
Her considerable cache gave the Festival instant credibility,
and her friendship with Oprah Winfrey landed Oprah as a
celebrity guest. The Festival was then off and running. 

Celebrities and fledgling actors and actresses alike have
found their way to Winston-Salem to mingle with writers,
directors, producers and
other theatre profession-
als. Careers have been
both launched and boost-
ed here through contacts
made in the informal
atmosphere surrounding
the Festival, which Hamlin
made sure included glittery
events and lots of opportuni-
ties for interaction. In
Hamlin’s eyes, it was all
“marvtastic,” the word he
coined – and if it wasn’t pur-
ple, his signature color – it
just wasn’t right.

Larry Leon Hamlin’s Death Impacts the Arts Community 



“Our volunteers astonish us each year with their energy and imagination,” he said.
“They play so many important roles – choosing themes and adopting strategies; organiz-
ing workplace campaigns; making visits; making sure friends, neighbors and business
associates are aware of the campaign and put their checks in the mail. Because of our
volunteers, these pieces – and others – all come together to ensure a successful cam-
paign,” Rhodes said.

Workplace Giving Chairs Tommy Hickman 
and Chris Fox had much territory to cover. Once
again, Forsyth County teachers and school
employees have broken their own record of giving.
Employees at HanesBrands stepped up to the plate
and reported a total that exceeded last year’s.
Employees at Reynolds American raised about
$20,000 more than in 2006. Wachovia employees
continue to be supportive and have conducted a
vigorous in-house campaign.

There are far too many success stories to tell, but
they include generous increases in giving by major
corporations such as HanesBrands and Reynolds
American and increases in employee giving at sev-
eral law firms. Hilary Kosloske chaired the
Corporate/Business Division, and Ursula
Henninger chaired the Professional Division. The
Advocacy Committee, under Bob Whaling’s lead-
ership, did yeoman’s work obtaining financial sup-

port from governmental bodies. A full report is in a separate article in this newsletter.
Meridian Realty and the architectural firm of Calloway Johnson Moore and West

had 100 percent participation, and the real estate firm, Leonard Ryden & Burr, almost
doubled its 2006 employee giving with an impressive $6,355 total. Emeritus faculty
from the Wake Forest University School of Medicine contributed more than $16,000 in
a campaign chaired by Dr. Frank James. 

The Colleges and Universities Division, chaired by Murray Greason, has exceeded its
goal, with Wake Forest leading that division. The Special Gifts Division, Co-Chaired by
Cathleen and Ray McKinney, is well on the way toward meeting its goal. The two
major medical facilities, Wake Forest University Baptist Medical Center, chaired by Dr.
William Applegate and Steve Snelgrove, and Forsyth Medical Center, chaired by
Sharon Murphy, have conducted exciting campaigns that will help ensure the overall
success of the campaign.

2007 Annual Campaign Close to Goal continued from cover page

Dara Folan, Campaign Co-Chair

If you have not received your gift for your generous 2007 contribution to The Arts Council, please contact Christie Ponjican
(cponjican@intothearts.org) or Robyn Parrish (rparrish@intothearts.org).  336-722-2585
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The Arts Council gratefully acknowledges the following gifts:

Jan E. Brunk in memory of A. C. Dollar, Jr.

Harry Corpening in honor of Nancy and Nick Bragg

Aurelia G. Eller in memory of Egbert L. Davis

Bonnie J. Kirby in memory of Patricia Monahan

C. D. Maynard in memory of June May

Charles McCreight in memory of June May

John Tolmie in memory of June May

Betty R. Williams in memory of A. C. Dollar, Jr.



advancing the arts in America. This current study, titled
Arts and Economic Prosperity III, is based upon data collected
in 2005. Forsyth County was one of 156 communities that
participated. Forty-six Forsyth County organizations pro-
vided data, as well as 560 attendees at local events.

“This spending in Forsyth County – $55.7 million by
nonprofit arts and cultural organizations and an additional
$48.1 million in event-related spending by their audiences –
supports 3,772 full-time equivalent jobs in our community,
generates $70.3 million in household income to local resi-
dents, and delivers $10.4 million in local and state govern-
ment taxes,” said Milton Rhodes, President and CEO of
The Arts Council.

“These figures con-
firm what members of
the arts community
and many civic and
business leaders have
been saying for a long
time – the arts are a
major economic force
and driver in our local
economy,” Peggy
Joines, Chair, The
Arts Council of
Winston-Salem and
Forsyth County, said
at a media conference
called to release the
results. Arts Council
supporters came out
in force for the media
conference and briefing. 

The value of volun-
teer time was not
included in the econom-
ic impact totals. Joines recognized the many volunteers
present and noted that in 2005, volunteers in Winston-
Salem and Forsyth County donated an estimated 168,267
hours to Forsyth County’s nonprofit arts and cultural
organizations. “These hours represent more than $3 million
in value. There is no way that the arts community could
function without you,” she said.

Gloria Whisenhunt, Chair of the Forsyth County
Commissioners, joined other government, business, and
civic leaders at the media conference and heralded the
report as good news for the arts community.

“It is good to have facts and figures to support what we
all have believed – that the arts make a major contribution
to our local economy,” she said. “Americans for the Arts, in
partnership with our own Arts Council, has shown us that
besides adding so much to our quality of life and the educa-
tion of our children, arts and cultural organizations create

jobs and generate commerce and taxes. They are vital to
our tourism efforts and to our efforts to attract new indus-
tries and creative professionals for the cutting-edge compa-
nies we want in Forsyth County.” 

Whisenhunt described the report as a “wake up call” and
drew nods of approval as she said, “Here is a vigorous,
existing industry that we didn’t have to woo and which is
not going to abandon us for greener pastures. Arts and cul-
tural organizations represent a home-grown industry that
deserves our support, and we thank Americans for the Arts
for reminding us of that fact with this impressive study.”

Mayor Allen Joines represented the city of Winston-
Salem, The City of the
Arts. While the 2008
Winston-Salem budget
was still being formu-
lated at the time,
Joines called the report
good news and pre-
dicted that greater
support for the arts
community would be
forthcoming from the
city. He was correct.

Several Winston-
Salem business lead-
ers spoke at the media
conference, including
Gayle Anderson,
President and CEO,
Winston-Salem
Chamber of Commerce;
Lee Chaden, Executive
Chairman, Hanes-      

Brands, Inc.; Michael
Suggs, Chairman, Goler

CDC and proprietor of Body and Soul; Sue Henderson,
Senior Vice President, Wachovia Wealth Management; and
Ralph Womble, Trade Street Partners.

Gayle Anderson noted the number of full-time equivalent
jobs supported by the arts community – almost 4,000 – and
stressed the importance of the arts as an industry and eco-
nomic driver. She called for vigorous support of the arts by
all sectors, asking rhetorically, “What would we do as a
community if we were faced with the loss of 4,000 jobs?”

Lee Chaden spoke to the importance of the arts in
recruiting and retaining talented and creative professionals.
Companies thinking of expanding or relocating give serious
consideration to quality of life issues. “We know that the
presence of a thriving and vibrant arts community helps in
our recruiting efforts and contributes to the well-being of
our employees,” Chaden said. 

Michael Suggs, whose business, Body and Soul, is located in

Gayle Anderson, President and CEO, Winston-Salem Chamber of Commerce, noted that nonprofit arts and cultural
organizations support almost 4,000 full-time equivalent jobs.
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Americans For The Arts  continued from cover page



FUNDED PARTNERS

Associated Artists of Winston-Salem
336 722 0340

Children’s Theatre of Winston-Salem
336 725 4531

Hispanic Arts Initiative
336 727 8605

Kernersville Little Theatre
336 993 6556

Little Symphony of Forsyth County
336 722 5972

The Little Theatre of Winston-Salem
336 748 0857

North Carolina Black Repertory Company
336 723 2266

Old Salem Museum & Gardens
336 721 7300

Piedmont Chamber Singers
336 722 4022

Piedmont Craftsmen
336 725 1516

Piedmont Opera
336 725 7101

Reynolda House Museum 
of American Art

336 758 5100

RiverRun International Film Festival
336 724 1502

Sawtooth School for Visual Art
336 723 7395

Southeastern Center of Contemporary Art
336 725 1904

Winston-Salem Children’s Chorus
336 703 0001

Winston-Salem Delta Fine Arts
336 722 2625

Winston-Salem Symphony
336 725 1035

STAFF  – 336.722.2585
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the heart of the Arts District, said Forsyth
County arts organizations represent quality. 
“I know the value of a good product. The arts
here in our community are an excellent prod-
uct and we need to appreciate that product
more and leverage it to our advantage.”

Sue Henderson talked about a unique mar-
keting effort by Wachovia that capitalizes on
Winston-Salem’s brand, The City of the Arts.
Wachovia brought wealth management clients
to Winston-Salem from many states for a
weekend of the arts. Henderson said visitors
were impressed by the quality and diversity of
the city’s arts offerings, and the experience
was highly successful as a business develop-
ment tool.

Ralph Womble called for strong support for
the arts from the public sector and, while not-
ing the positive business and tax implications
of a strong arts community, also waxed poetic
about the arts and quality of life. 

“In the past, appropriations for the arts
have always been the first to be cut and the
last to be increased. With the release of this
study, we can hope for a sea change in that
regard. The arts, in fact, do mean business
and tax revenue in Forsyth County, as well as
an enviable quality of life,” he said

“The arts are the exception to the routine.
They allow us to step away and let our minds
rest or be re-energized by outside stimuli.
They relax us through soothing music or
viewing of a painting of another place and
time. They make us laugh and cry – they
quicken us and make us react. The arts
enhance our environment. They restore and
construct buildings, as surely as cranes and
bulldozers do.”

“Witness the re-creation of Trade Street,”
Womble said, “that a few short years ago was
in shambles. The migration of artists began
the creation of a safe and inviting bohemia
that begets galleries and shops. The artistic
electricity of music in the streets, theater, sym-
phony and festivals brought life back to
Fourth Street. Without the activity of the arts,
we would not have the residential develop-
ment or the restaurants that we enjoy now.
Period!,” Womble said.

The national study documented the eco-
nomic impact of the nonprofit arts and culture
industry in 116 cities and counties, 35 multi-

county regions, and five states, representing
all 50 states and the District of Columbia.
Four other North Carolina communities par-
ticipated: Wake, Mecklenburg, and Guilford
counties and the City of Asheville.

“When you compare these figures with the
amounts that local and state government put
back into the arts, you can see why it’s so
important that the public sector do more to
support this industry. While we must work to
attract new industries and jobs, it is just as
important to support a vibrant, existing indus-
try – the arts – that each day is putting tax
dollars into public coffers. After all,” said
Rhodes, “we are The City of the Arts.” 

The study also reveals that the nonprofit
arts industry is a cornerstone of tourism. The
$103.1 billion in event-related spending by
arts audiences across America reflects an
average of $27.79 per person in spending for
hotels, restaurants, parking, souvenirs,
refreshments, or other similar costs—with
non-local attendees spending twice as much as
local attendees ($40.19 vs. $19.53). When a
community attracts cultural tourists, it har-
nesses significant economic rewards. 

The nation’s nonprofit arts and cultural
industry has grown steadily since the first
analysis by Americans for the Arts in 1992,
expanding at a rate far greater than inflation.
Between the study conducted in 2000 and the
current study, spending by organizations and
their audiences nationally grew 24 percent,
from $134 billion to $166.2 billion in total eco-
nomic activity – $63.1 billion in spending by
organizations and an additional $103.1 billion
in event-related spending by their audiences.
The total economic activity has a significant
national impact, generating the following:
• 5.7 million full-time equivalent jobs 
• $104.2 billion in resident household income 
• $7.9 billion in local government tax revenues
• $9.1 billion in state government tax revenues
• $12.6 billion in federal government tax revenues

“This study is a myth buster,” said Robert
L. Lynch, President and CEO of Americans
for the Arts. “Most Americans understand
that the arts improve our quality of life. This
study demonstrates that the arts are an indus-
try that stimulates the economy in cities and
towns across the country. A vibrant arts and
cultural industry helps local businesses thrive.”
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DASH Events Are a Big Draw for Under-35 Crowd
A Whole New World of Friends and Contacts

Members of DASH, the high-energy social organization affili-
ated with The Arts Council that is chaired by Hunter and

Sandlin Douglas, continue to reply, “Horse feathers,” to those who
say there is too little to do in Winston-Salem. Chad Cleveland’s
planning committee pulled off another major success for the under-
35 crowd with its “A Dash of the
‘80s BASH” attended by about 200
revelers. Live music by the popular
local group, Walrus, ‘80s outfits, and
good food and libation made for a great evening at the Sawtooth.

DASH members gather almost every week at some Winston-
Salem spot. Recently, Recreational Billiards on Fourth Street host-
ed DASHERS with specials on imported beers; Christopher’s New

Global Cuisine off Broad offered half-price martinis and live music
by David Alford on the patio; and Finnegan’s Wake offered dis-
counted drinks and hors d’oeuvres on the house.

DASH is an all-volunteer organization. Katherine Montgomery
and Rachel Wilson, co-chairs of the marketing committee, are

DASH volunteers who would wel-
come additional help. Trent Wall,
who chairs finance, is looking for
volunteers, also. There are many

opportunities for planning events and fundraising. Join DASH or
recommend the organization to a young friend. DASH has a new
website, www.doyoudash.org. The Arts Council contact is Michele
Lowder at 722.2585, Ext. 104, or mlowder@intothearts.org.


