
 
                               

Step 4 – Payment Options 

*Please retain a copy of this document for your records* 
Financial information about this organization and a copy of its license is available from the State Solicitation Licensing Branch at (919) 807-2214.  

The license is not an endorsement by the state. 

 

  

   Enclosed is: Cash  Check        (Please make check payable to The Arts Council)  

   Please charge my:        MasterCard         Visa       AMEX   

   Card No.:              Exp. Date:  

 

 

  
   Please bill me:            Quarterly               Annually (indicate month):  
 (Minimum of $25 required) 

   Stock Gift:  Please call Michele Lowder at (336) 722-2585 for additional information. 
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Name:  

Mailing Address:  

City, State Zip:  

Employer:     

Home #:  Work #:  E-mail: 

I am interested in Planned Giving/Estate Planning for the arts in this community 

Step 1 – Donor Information 

Step 2 – Gift Designation, Gift Amount & Signature 

(Payroll deduction may not be an option with your company. Confirm with your employer) 
 

    Payroll Deduction:     $   x =   $    SS#:  
        (amount) (pay periods)  

 

 

305 W. Fourth Street – Winston-Salem, NC 27101 – 336*722*2585 (P); 336*761*8286 (F) – www.intothearts.org 

 

Step 3 – Leadership Giving 
  

 $25,000 and above – Michelangelo  

$10,000 to $24,999 – da Vinci       $5,000 to $9,999 – Raphael             $2,000 to $4,999 – Botticelli       

$1,000 to $1,999 – Donatello        $500 to $999 – Shareholder              $250 to $499 – Sustainer 

My gift – or my gift in combination with my spouse/partner – equals $250 or more and qualifies me/us  
for recognition in The Arts Council’s Annual Report.   I/we would like to be recognized as follows: 
 

 
 

(ex: “Mr. & Mrs. John J. Doe” or “Mary and John Doe”) 
 

 

 ����  I choose to restrict my gift as follows: 
 

  $________  2009 ANNUAL FUND                                    $________  “City of the Arts” Marketing Initiative 

 
  $________  Sawtooth Building Renovation                 $________  Arts Council Endowment Fund 
 

    

 
Signature (required)            Date:  

 

My total gift:  $   + Company Match:  $     = Total Contribution: $   
                        

 
����  I choose to make an unrestricted gift to the 2009 Comprehensive Campaign $  
OR 


